Characteristics of Key News Media


Newspapers:


- Can report in more detail than other media.


- Usually have more departments or sections, specialty reporters.

 - Space for analysis in stories.


- Deadlines are usually daily--breaking news is problematic.


- Can take an editorial position; can include guest editorials.


- Feature feedback in form of letters to editor.


- Usually will print corrections if their reports contain errors.


- May use good quality photographs, graphs, charts you provide.


- Require least logistics for reporters to cover stories (a reporter with a notebook).


- Usually only one daily newspaper per community.


Television:

- Emphasizes stories that are dynamic, sensational, and emotional.


- Stories are shorter, less detailed, less analytical than print media stories.


- Can report fast-breaking news several times per day.


- Rarely broadcast corrections or feedback on stories.


- Will often use good quality videotape you provide.


- Require logistics to cover stories (reporter, photographer, camera, etc).


- Usually several competing TV stations per community.


- Very little difference in formats between competing TV stations.


Radio:

- Usually reports in least detail, emphasizes headlines.


- Can report news fastest of all news media, usually on the hour.


- Many different formats (talk radio, all news, music with news, etc.).


- Different stations cater to different audiences.


- Most accessible for public service announcements.


- Rarely broadcast corrections or feedback on stories.


- Requires few logistics (phone interview / reporter with tape recorder).


- Usually large number of radio stations per community.

Internet:
- Requires Internet access.
- Primarily dependent on interaction among people.
- Content unedited, or edited by individual participants.
- Content not limited in volume or time.
- Content may take many forms or text. 

- Used to expand the reach of print and electronic news media (newspapers, news wires, network and cable television, news magazines, radio stations have internet outreach) For example, a 2007 study revealed that 96 of top 100 American newspapers use RSS feeds to reach readers, and 92 offer video on their websites. Electronic media lag behind newspapers in use of Internet. 
- Most rapidly changing of the media environments as technology creates new possibilities.

