Working with the News Media 2009

News Story Background

Worksheet

After reading: “What is News?” and “Developing Key Messages”
1. Identify and state one newsworthy natural/cultural resource issue/management action (see examples below) your office needs to address:

2. List the “news values” makes this issue newsworthy:

3. State your overall communications goal:

4. Specify your target audience (The general public is NOT a target audience):

a. What do they already believe about the issue/action?
b. What concerns might they have regarding the issue/action?
5. Given your goal and target audience, write one concrete, measurable objective:
6. Write a description of the issue in 10 sentences or less, including what you want this audience to know and do about it:
7. Based on your description, state three points you want to make to your audience via the media:

8. State the story in six words, or less:
9. Write three of the most challenging TV interview questions you are likely to be asked about this issue:

	
	Resource Issue/Management Action
	
Target Audience

	Example
	Decline in endangered salamander population. (Management action: Kill copper bellied water snakes that are very common here, but rare nationwide.)  
	Anglers/Boaters in Jackson and Jennings County, IN,

	Example
	The Kangaroo rat is listed as endangered (Management action: Reintroduce Kangaroo rat to historic habitat)
	Private landowners near reintroduction sites

	Example
	Historic waterfowl resting areas are shrinking due to climate change (Management action: New placement and expansion of the areas closed to waterfowl hunting) 


	Waterfowl hunters in Merced County, CA

	Example
	Degradation of air quality due to vehicle emissions (Management action: limit number of vehicles entering park)
	Park Visitors


